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The Study of Social Media for Teaching and Learning Development on 21" Century:
A Case Study of Student Development Course
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Abstract

The study of social media for teaching and learning development in the 21st century: a case
study of Student Development Course aims: 1. to study students’ satisfaction toward the use of social
media for learning in Student Development Course from past to present, 2. to investigate the
appropriate social media for learning in Student Development Course, the 21" century teaching and
learning, and 3. to provide guidelines and suggestions for improving the appropriate social media on the
21" century teaching and learning. This survey research used the questionnaire as an instrument to
gather data from the sample which consisted of 120 students learning in Student Development Course.
The data were processed and analyzed using descriptive statistics, i.e. percentage, frequency, mean,
standard deviation, and using inferential statistics to test the hypotheses, i.e. T-test, F-test and One-way

Analysis of Variance (ANOVA).

Findings show that most of respondents were: female, studying in the third year, studying in

College of Politics and Governance, and using notebook computers to communicate.

Overall, students had a high level of satisfaction with the use of social media. When considering
each item, it was found that the students had the most satisfying level on the item, “I enjoy sharing
knowledge with social friends” In addition, they had very satisfying level on the following items: “| can

» o«

join the events needed on Facebook,” “I like the use of social media for teaching,” “I like the summary
of lessons presented through the concise words/phrases on the pictures which are interesting and
attractive to learn,” “I like to keep up with the current and up-to-date information,” “I like using
Facebook to communicate which is able to arrange appointments for working and doing activities well,”
“I'am comfortable with finding information that is systematically categorized and easy-to-understand on
Facebook,” “I like the care of the Facebook page administrator,” “I like the way that pictures of teaching
activities are uploaded on Facebook,” “I am satisfied with the message that the teacher summarized the
lesson and posted it on Facebook,” “I like that work assignments are summarized and posted on
Facebook,” “I like taking video clips from other sources to share on Facebook,” “I like Facebook that has
notifications warning about teaching announcements,” “I am convenient to use Facebook to access and
review content anytime,” “I am satisfied with the convenience of using Facebook to access the content
of the course,” “I like using Facebook where teachers and administrator teams can share information
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from other learning resources for more learning and better understanding,” “I am pleased to

communicate with my colleagues, teachers and administrator teams on Facebook,” “I am happy to

” o«

learn this course by having Facebook as a learning and teaching medium,” “I like to be able to review
the content of the course through Facebook,” lastly, “I like that after teaching, the lesson is summarized
to get only essential knowledge and produced to be a video media posted on Facebook for students to

review.”

The results of hypothesis testing show that, different genders, academic years, faculties/colleges
did not affect the level of satisfaction in using different social media. Whereas, the use of different

communication technologies resulted in a different level of satisfaction in using social media



